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INTRODUCTION

The media exerts a strong influence on society as a source of
entertainment, information and education. It is therefore important that
the media acts responsibly.

The Creative Media Authority Content Code (the “Code”) sets out the
editorial standards which must be maintained by all individuals or entities
operating from the Creative Zone (“licensees”) who publish, broadcast
and/or communicate content to the public. The Code is a transparent
and proportionate regulatory framework that provides the appropriate
level of protection for society while minimizing the impact on licensees’
commercial productivity and innovation.

The Code applies to all licensees who have binding obligations under the
Licensing Regulations. This means that licensees must ensure that they
comply with the terms of their license, the Code and any associated
regulatory codes and guidance published by the Creative Media Authority
(the “CMA”). Whilst licensees can disseminate content about any subject
they choose, they should ensure that it conforms with all relevant UAE
legislation and Creative Zone regulations, including the Code.

The CMA provides separate Guidance Notes which give further detailed
information to assist licensees on the application of the rules in a variety
of circumstances.

Key Principles of the Code
The Code is underlined by three key principles:

1. Freedom of expression: This is protected by the Constitution of
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the UAE. However, in exercising freedom of expression,
licensees are expected at all times to operate as responsible
participants in, and contributors to, society.

A duty to take account of cultural and social expectations:
The Code recognizes the importance of balancing freedom of
expression with a duty to take account of the cultural and social
expectations of society. Specific cultural expectations that are
reflected in the Code include generally accepted UAE standards
such as religion, the Ruling Families and privacy.

Responsibility for complying with the Code rests with the
licensee: Licensees control the decisions about the content
they disseminate and are responsible for any breaches of the
Code. The Code and its accompanying guidance form part of the
CMA’s overall regulatory framework which provides a clear
structure within which licensees must conduct their business and
make responsible and informed decisions about the content they
disseminate.

Factors CMA will consider when applying the Code

The CMA will not make decisions confirming whether specific content
complies with the Code prior to dissemination; this is the responsibility of
the licensee.

In considering any alleged breaches of the Code, the CMA will have
regard to the steps taken by licensees to understand and comply with the
Code. These steps could include:

internal compliance processes;
editorial review;
evidence of referral to senior management; and

relevant training and supervision of all staff involved in the
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licensee’s production, content buying and scheduling processes.

The CMA may from time to time amend this Code and the associated
Guidance Notes where appropriate.

Useful Definitions

Context:
Context includes but is not limited to:

e the nature and type of the service as a whole (e.g. free to air,
pay tv, newspapers, etc);

e the time or method of dissemination and the likely composition,
and expectations of, the audience;

e the cultural and social norms prevailing in the areas or territories
where the content is likely to be received or accessed;

o the degree of harm and offence likely to be caused by the
inclusion of the content;

e other content adjacent to the published or disseminated content
(e.g. what is being shown next to the content in question); and

e the extent to which adequate information about the content is
provided to the audience (e.g. warnings to the audience).

Editorial Justification:

Editorial justification is the reason the licensee has made and
disseminated the content. Reasons must be considered carefully by the
licensee, particularly if the content has the potential to harm. Content that
has the potential to cause harm must always be justified by the editorial
needs of the content, taking into account any relevant additional context.
Editorial justification can include, but is not limited to:
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e content that is appropriate for inclusion due to its creative or
artistic merit;

e content that should be disseminated because it is beneficial to
society e.g. protecting public health & safety, exposing
corruption and/or injustice; and

e content that is included as factual reporting.
Audio-visual services:

Audio-visual services are all media services which make audio-visual
content available to the public, either for free, or as part of a subscription
service. It includes:

e linear broadcast which comprises traditional television and radio
broadcasting where simultaneous viewing is offered on the basis
of a chronological schedule, determined in advance by those
who exercise editorial responsibility for the service; and

e on-demand and non-linear services (for example, internet
streaming and Video-on-Demand services) and interactive

games and user-generated sites, where the main focus of the
service is the delivery of audio-visual content.

RULES

RULE 1 — THE PROTECTION OF CHILDREN

The dignity, welfare and safety of children is paramount and all children
have a right to be safeguarded from harm.

Rule 1.1: Licensees must take appropriate steps to protect children
from content that is unsuitable for them. Licensees must:

(a) not disseminate content that is unsuitable for children in or
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around content made for, or aimed primarily at, children; and

(b) ensure that the transition to more adult content is not unduly
abrupt. Where it might be necessary to do so, warnings and/or
information should be provided.

Rule 1.2: Content that is likely to damage the physical, mental or
moral development of children must not be featured in content
made primarily for children or in content that is likely to attract them
in substantial numbers. It includes:

(a) material condoning, encouraging or glamorizing the use of illegal
drugs, the abuse of prescription drugs, smoking, solvent abuse
and the use of alcohol;

(b) material depicting or describing violence, whether verbal or

physical and/or dangerous behaviour, in particular that which

might be easily imitable by children;

(c) offensive language including swearing, racial language and

other forms of language used to insult and harass particularly

with regard to bullying;

(d) representation, discussion or portrayal of sexual activity or

behavior, and nudity; and

(e) demonstrations of exorcism and the paranormal.

Rule 1.3: Care must be taken to protect the physical and emotional
welfare and the dignity of children who take part or are otherwise
involved in content. Content involving children therefore requires
special care and particular regard to the following:

(a) consent is required from a parent or guardian before children
participate in content and, where possible, the informed consent
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of the child should also be obtained; and

(b) children must not be caused any distress or anxiety by their
involvement in content.

RULE 2: HARM AND OFFENCE

Generally accepted standards regarding the social, cultural, moral and
religious values that apply in the UAE must be applied to all forms of
disseminated media content (this includes user-generated material that
has been provided by the audience and disseminated by the licensee).
This ensures that adequate protection for members of the public - from
the inclusion of harmful and/or offensive content - is provided at all times.

Rule 2.1: Content that has the potential to cause offence must be
justified by the context (please note the definition of context on
page 4). Such content includes, but is not limited to: offensive
language, violence, nudity, sex, sexual violence, humiliation,
distress, violation of human dignity, treatment or language that is
likely to promote prejudice e.g. on the grounds of age, disability,
gender, race, beliefs and religion (with particular regard to Islam).

Rule 2.2: Content that has the potential to harm must be editorially
justified (please note the definition of editorial justification on page
5). The potential to harm includes, but is not limited to, content that
might encourage the audience to behave in a dangerous manner or
which might cause them, or other people, physical, psychological
or moral harm.

Rule 2.3: Content must not:

(&) show detailed methods of suicide and self-harm (unless such
references can be strongly editorially justified by the context);

(b) use subliminal technigues to convey a message to the audience
or to influence their minds without their being aware of what has
occurred,;

00U - duelu¥l dibiall
769301 .0.00 P2 .4 pd) Liso
axiatl duyedl OhLedl . abol

MEDIA AUTHORITY

_M.A\SBJHAJ

S zle W gl sl e g s gl (s sl (o Jilall AS e i O e Y (@)
Al Gl

J)'A!\J el :(2) pacld

L esac AT gall A @AYI p A al) a8 g A @l 4 e laaa¥) ol eV ol 31 sy
Gs—inal Al e IS5 gl ,iia e sa Al Ay el il LYl Jala g Jsanall
o ) il gall Lgis o sy iy )5 geall Lgady il 2l g Wl el 10 3L ) DY)
b oo Bael ) o ) a6l e gl ol 58V A alall A laall e i 1 gy (Logd

NEEE

L) 0 30 (B Bels) (gl e o Jaing (s 9—na (¥ 05— O 29121
O 989 6 s—iaall A3 Jia Jaiiyg (4 Aadoa (8 0 S0 3 ) o Bl iy 23 A aal 0
‘é_u.'t;.nd—HU%J_ﬂ\JM\QuJMUd_hJU;\_u:#!u\ ‘HLAU_‘GJ_AA:&,!
G a1 a8 il A Sl g A Lalaall g ASldy) Al Sl AL_gil g ,—glll g JYIYI
ol Tinal) of (§—adl i Guiad) s o ABleY) 5 935 mial) S IS A linnall (pa cilid

(oasadl) Ay o (aSla) Cpall M) 5 LAY ) Al )

Gl gl a0l L s e o g (5 p—ina Y G —S Ol 291222
eNlaial Jaiig (5 Aad—a 8 A il &y el iy 23 A2 ja sl ) Ay )
HJWHJJ—G*%J‘QL-ﬁtﬁJ—;‘*‘S‘L).‘HO‘:J—“ﬂ‘ydl—u‘f-sﬁ—“u—-h))—-‘a‘
S Aol g Ayl Y A g ) gl Gl i Ly ) gf 8 tadd) s gLl

Agyal

b ba e o siaall Jaidy o S50 ¥:2.3

;,1_)_“&4(,_\1_4)ua;_xm;ﬁ.bi)\éw\qgi,@_ku_;@_amub)_‘c 0)
(aﬂﬁ‘)ﬁu\‘)hﬁc\jﬁﬁtﬂh‘)ﬁé\hyl

I lsr o5 0 sl A e Al dea sl Ba Brep Alle Gl @ it (@)
g e ddda ) sgandl &y Ol (553 agd sie e 80

7

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

+971 2 401 2454

www.cma.abudhabi

yaffairs



g pUhs Y il

* CREATIVE

(c) broadcast flashing lights and/or patterns that are capable of
inducing photosensitive epilepsy. If such content is likely and
unavoidable i.e. in live news footage containing rapid camera
flashes, a verbal and, if appropriate, an on-screen text warning
before such content is transmitted is required; or

(d) make personally derogatory or critical remarks about the

Leadership of the region. This reflects the particularly high

regard in which the Leadership of the region is held, and general

expectations of the public as to how it is represented and
referred to in and by the media.

RULE 3: CRIME

Content that advocates or encourages crime, criminal activities,
terrorism, public disorder and anti-social behaviour must not be
disseminated at any time.

Rule 3.1: Licensees must not include content that is likely to
encourage or incite the commission of crime or to lead to disorder
(including ethnic or religious hatred or the advocating of terrorism).

Rule 3.2: Licensees must take all reasonable steps not to
disseminate content that could endanger lives or prejudice the
ability of competent bodies to deal with a hijack, kidnapping or
terrorist activity.

Rule 3.3: Descriptions or demonstrations of criminal techniques
which contain details that could enable or facilitate the commission
of crime must not be disseminated unless there is strong editorial
justification.

Rule 3.4: No content shall be disseminated in relation to an ongoing
criminal investigation which has been ordered to be kept
confidential by a competent body or where publication is restricted
by a judge or the public prosecution.
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Rule 3.5: No payment, promise of payment, or payment in kind
(directly or indirectly) should be made, if it would have the potential
to obstruct the course of justice, or permit convicted criminals to
profit from their crime(s).

RULE 4: RELIGION

Licensees should recognise that faith is an intrinsic and important part of
UAE society and central to family life. Religious content and references
to religion must be treated with due sensitivity. The majority of the
audience adheres to the Islamic faith so licensees must ensure they are
fully familiar with, and respectful to, the specific observances required in
Islam in order to avoid offence.

Rule 4.1: All religious views and beliefs must be respected, and
accurately portrayed. Content which deliberately or otherwise
undermines, ridicules or disparages the views and beliefs of a
religion and in particular Islam, is prohibited.

Rule 4.2: Particular care must be taken to distinguish between
religious views and those that are political, social and cultural.

Rule 4.3: Religious content must not be aimed at seeking recruits,
make appeals to the audience to join a particular religion, or attempt
to convert members of the audience from one religion to another.

Rule 4.4: Content which incites, or is likely to incite, religious or
racial intolerance must not be disseminated.

Rule 4.5: Religious content must not exploit any susceptibilities of
the audience. Content which promotes religious views or beliefs
must do so in a balanced, open and transparent manner.

RULE 5: ACCURACY AND IMPARTIALITY

To ensure that the public receives accurate and impartial news, licensees
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should observe the following:

Rule 5.1: The dissemination of all forms of news must be done with
accuracy and where it is included in a linear audio-visual media
service (please note the definition of “audio-visual media services”
on page 5), presented with due impartiality.

“‘Due” is an important qualification to the concept of impartiality. It places
a requirement of balance. It does not mean an equal amount of time has
to be given to every view, or that every point of view has to be
represented e.g. this can be provided “over-time” in a series or a series
of linked programmes.

Rule 5.2: Linear audio-visual media services must preserve due
impartiality in all content dealing with matters of political or
industrial controversy or sensitivity, unless it is featured within the
context of a personal-view programme which is clearly identified to
the audience as such.

Rule 5.3: Linear audio-visual media services must not give undue
prominence to the views and opinions of particular persons or
bodies on matters of political or industrial controversy.

Rule 5.4: Significant mistakes in news or factual content must be
acknowledged and corrected quickly. Corrections must be given
appropriate prominence and scheduled, placed or published to
reach a similar audience to the item that included the mistake/s.

Rule 5.5: Views and facts must not be misrepresented. Opinion
must be clearly distinguished from fact in all factual content.

Rule 5.6: Factual content must not mislead the audience. Any
personal and financial interests must be disclosed.

Rule 5.7: With regard to audience confidence, licensees have a duty
to ensure that audiences are not misled or deceived by the nature of
the content they disseminate. If it is claimed or implied that content
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is real or what actually occurred, this must be made clear to the
audience. It is not acceptable to represent something as having
occurred if it did not e.g. licensee’s should not stage, reconstruct,
re-enact or re-order events or otherwise fake any scenes and pass
them off to the audience as real events.

RULE 6: FAIRNESS

Rules 6 on Fairness and Rule 7 on Privacy are particularly important
because they apply the standards licensees must adhere to when
dealing with individuals or organizations either in the production of
content and/or in content that has directly affected them.

Rule 6.1: Before disseminating factual content licensees must take
reasonable care to accurately ensure that material facts have not
been presented, edited or omitted in a way that is unfair to an
individual or organization.

Rule 6.2: Where significant allegations are made against any
individual or organization, those concerned must be given an
appropriate and timely opportunity to respond to those allegations.

Rule 6.3: Licensees must obtain the informed consent of potential
contributors before including them. In very rare circumstances, it
may not be necessary to do so, for example because it would be
beneficial to society for the purposes of exposing:

e crime;
e corruption;
e antisocial behaviour;

e injustice or serious impropriety;
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e protecting public health or safety;
e exposing lies;

e hypocrisy or materially misleading claims made by individuals or
organisations;

e disclosing incompetence; and
e negligence or dereliction of duty that affects the public.

Rule 6.4: Licensees must avoid unfairness in the re-use of material
or in using material obtained from others.

Rule 6.5: Licensees must avoid unjust or unfair treatment of
contributors  participating in content. Dealing fairly with
contributors will usually include, but is not limited to, the following
practices:

(a) contributors must be told, except where the subject matter is not
significant or their participation minor, the nature of the content,
including where and when the content will first be disseminated,
the nature of their involvement and contribution, and the likely
areas of questioning;

(b) where contributors are not in a position to give informed consent
(for example because they are children under the age of 15, or
are mentally impaired) consent must be obtained from a person
over 18 with legal responsibility for their care (such as the
parents or legal guardian(s));

(c) guarantees given to contributors e.g. regarding confidentiality or
anonymity, or regarding whether they will be able to effect any
changes to or preview material before it is disseminated, should
be honoured; and

(d) material must be edited fairly i.e. contributions should not be
edited in such a way that misrepresents what they actually said
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or did, including by omission. Where a person who has been
approached for a contribution refuses to participate, this must be
made clear in the content, if it would be unfair not to do so.

RULE 7: PRIVACY

Licensees must be aware of the very high degree of protection afforded
by law, particularly the Penal Code, in relation to privacy in the UAE.
Some of the relevant provisions are reflected below to assist licensees:

Rule 7.1: Licensees must not knowingly discuss or reveal, through
means of news, comments or images, the secrets of individuals’
familial or private lives. Appropriate measures must be taken by
licensees when creating content to adequately protect people’s
privacy.

Rule 7.2: Any intentional infringement of privacy in content must be
warranted and must only be done so in very exceptional
circumstances. This includes user generated content, obtaining
material to be included in content and the re-use or re-versioning of
content.

To justify an infringement of privacy as “warranted”, licensees must be
able to demonstrate why, in the particular circumstances, it is warranted.
If it is said to be “in the public interest” then licensees need to
demonstrate that the public interest outweighs the right to privacy
(examples of public interest are set out in Rule 6.3 above).

Rule 7.3: Licensees must give prior warning of an intention to
record an interview or gather any material, and obtain informed
consent from any individual or organization featured (in the
material). The inclusion of any recorded material gathered without
the consent of the individual or organization must be in the public
interest; this includes material recorded surreptitiously. Licensees
must only undertake surreptitious recording when, in the very rare
circumstances, they can demonstrate that there is strong evidence
that the dissemination of the material would be in the public
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interest.

“Surreptitious recording” includes the use of any electronic recording
equipment including hidden cameras, either to conceal the equipment
from targeted individuals or to give the impression of recording for
another purpose or continuing to record when the subject believes the
camera/microphone is switched off or is not going to be used for
broadcast. This technique can only be wused in exceptional
circumstances.

Rule 7.4: Prior consent must be obtained for recording telephone
calls, or SMS messages or other electronic communications, or for
the dissemination of recordings of any communications unless it is
warranted not to obtain such consent (please see Rule 7.2 above).

Rule 7.5: Licensees must not gather or disseminate material of
people involved in emergencies, the victims of accidents or those
suffering a personal tragedy, even in a public place, where the
gathering or dissemination of such material would result in an
infringement of privacy, unless it is warranted or the people
concerned have given their consent.

Rule 7.6: Unless there is an over-riding public interest, licensees
must take care not to reveal the identity of a person who has died or
of victims of accidents or violent crimes, unless and until it is clear
that the next of kin has been informed about what has occurred.

RULE 8: INTERACTIVITY

Interactivity between the public and content disseminators has become
an integral part of modern society and can provide a valuable source of
revenue for licensees. If a licensee encourages its audience to interact
with it, it enters into a relationship of trust with them whether or not there
is a cost for doing so. Licensees therefore have a duty of care to ensure
that the public is not misled in order to preserve that trust by treating
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them fairly and equally.

Interactivity allows the public to interact with a licensee either for free or
at a cost. The route by which the audience interacts includes, but is not
limited to, submissions by electronic means, such as SMS and MMS,
email, internet chat services, or any other form of digital and/or
telecommunications service, and by post. Interactivity includes, but is not
limited to:

e submitting any form of content to the licensee (i.e. user
generated content);

e invitations to register a vote by any means to decide or influence
the outcome of a contest; and

e responding to offers to purchase forms of content, products
and/or services (i.e. teleshopping).

Rule 8.1: Licensees must actively moderate (i.e. filter and ensure
compliance with the Code) all interactive content that it
disseminates — this includes scrolling messages in audio visual
content which may be uploaded through interaction via social
media or other means.

Rule 8.2: Licensees should notify the audience of any and all
relevant information relating to interaction charges. Such
information must be clear, displayed or stated prominently and
must not mislead, for example, by leading to unreasonable or
unforeseen costs. This is particularly important if the interactive
content is aimed at, or likely to appeal to, children.

Rule 8.3: Competitions and voting must be conducted fairly.
Licensees must:

(a) provide the relevant details of how the competition or vote is to
be conducted, including all of the entry or voting options that are
available and the opening and closing times for when
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participation is possible; and

(b) describe prizes accurately.

RULE 9: ARRANGEMENTS FOR FUNDING CONTENT (INCLUDING
SPONSORSHIP AND PRODUCT PLACEMENT)

“Funding Content” means any form of relationship (whether it involves
payment or some other form of valuable consideration in kind) that is
entered into between a licensee and a company, business, service or
person in return for involvement with the licensee’s content. Whilst such
relationships generally appear in the form of sponsorship and/or product
placement, the spirit of these rules should be applied in relation to any
other forms of commercially funded activity a licensee undertakes with
third parties.

SPONSORSHIP

Sponsorship and commercial references must be transparent and
editorial integrity must not be distorted for funding purposes.

Rule 9.1: Licensees must retain full editorial control of any content,
including trailers and the scheduling, placement or distribution of
any content that they disseminate. This includes content funded in
part, or wholly, by a third party. To comply with this rule, licensees
must:

(a) ensure transparency, so that audiences are not misled about the
existence or nature of any funding relationship between the
licensee and any third party; and

(b) ensure that there is adequate editorial justification for the
inclusion of any promotional reference to products or services
provided by the sponsor of the content or any other party.

Rule 9.2: Sponsorship must be clearly identifiable (i.e. by reference
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to the name and/or logo of the sponsor).

Rule 9.3: Third parties that are not allowed to advertise under
Federal or Abu Dhabi Law (e.g. tobacco) are not allowed to sponsor
content directly or indirectly (please see Rule 10.7).

Rule 9.4: Sponsorship of linear audio-visual news and current
affairs content is generally permitted.

However, licensees should consider carefully the requirements in Rule 5
of the Code (“Accuracy and Impartiality”) and refer to Section 9 of the
Guidance Notes for more information before sponsored news and current
affairs content is disseminated.

PRODUCT PLACEMENT

Product placement is the deliberate inclusion of, or reference to, a
product, service or trademark in editorial content in return for payment or
any other valuable consideration to the content maker. It is an innovative
form of content funding that requires care in its implementation.

Particular _requirements apply to any use of product placement in
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children’s content. Licensees must refer to Section 9 of the Guidance
Notes for more information before they include any form of product
placement in children’s content.

Rule 9.5: Product placement of products, trademarks and/or
services is permitted (except for in news and current affairs
content) provided that licensees retain editorial control and
independence, and the audience is made aware of the funding
relationships in place.

Rule 9.6: Undue prominence must not be given to a product or
service whether political, charitable or commercial unless editorially
justified or the subject of a funding arrangement.

Undue prominence” may result from the inclusion of a product or service,
whether inadvertently or not, where there is no editorial justification for its
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inclusion (for guidance on the legitimate use of ‘props’ in editorial content
please see Section 9 of the Guidance Notes).

RULE 10: ADVERTISING

This section applies to all forms of advertising disseminated by licensees.
Advertising is the promotion of products, including goods, services,
companies or ideas or any combination of these (whether paid for or not)
by an organisation or individual. (Please note: for rules regarding
arrangements for the funding of content (including sponsorship and
product placement) please see Rule 9 of this Code).

Rule 10.1: Licensees are ultimately responsible for ensuring the
compliance of all advertising before they disseminate it, taking
into account:

the content of the advertising;
where and when it is to be disseminated,;

the likely profile of the audience, and in particular whether the
audience contains children; and

the type of content that it is to be disseminated in, around or
both.

Rule 10.2: All forms of advertising must:

be legal, decent, honest and truthful;
not contain messages of a political or controversial nature;

be prepared with a sense of responsibility towards the audience
and towards wider UAE society;

fully consider, and be respectful of, religion and different
cultures; and
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e not use subliminal techniques.

Rule 10.3: Advertising must be clearly (i.e. visibly and/or aurally)
separated from editorial content.

Rule 10.4: Advertising must not contain anything or be scheduled
or placed in such a manner that is likely to cause serious and/or
widespread offence.

Rule 10.5: Advertising must not abuse the trust of the audience or
mislead them through inaccuracy, ambiguity, exaggeration or
omission. This includes the financial terms under which products or
services are offered.

Rule 10.6: Any product that requires a license by law to advertise
(including, but not limited to, medical products) must only be
advertised if a permit from the relevant authority has been issued.

Rule 10.7: Licensees must ensure that they do not disseminate any
advertising for products or services that are prohibited from
advertising under Federal or Abu Dhabi Law e.g. tobacco and

alcohol. This includes any surreptitious advertising for such
products.
Rule 10.8: Individuals should be protected from infringements of

privacy and should not normally be portrayed, caricatured,
impersonated or otherwise referred to in advertising, without their
permission being obtained.

00U - duelu¥l dibiall
769301 .0.00 P2 .4 pd) Liso
axiatl duyedl OhLedl . abol

CREATIVE MEDIA AUTHORITY

.seanl) 6:.}‘}( . L;\S\ sl Jlantin ple °
Y G (8 sa—wia 51/ 5 (—ia S (sl) il g JS iy J—ualll) 23 o 29 :10.3

R A g giaallg

b o e By Ui g e 5 O o ep— 6 (e e g —inu o)) S5 :10.4
o Beluly cuiedds 38 La Aol

S ARl alaadl A G agll iy i ggandl A8 Y £ s O Js—2u ¥ :10.5
g g a8 ) Al Jag ) 10 ety g idad) of Aallall gl gl
Lcilaadl) gf cladiall

wala gad 3 e Jgandl G il ey 3l aladial) e el je—2a¥ :10.6
9 A2 Y ‘(R_Hh.“ Qlél'\d\)-ﬁdﬂ\Ydl-"\.d\dHu_b ‘ﬂ_ﬂng_u)l_g.Guﬂ_D)U
A clgal g sSial pad S

@LAQL&\@\;HJHeA_Gu._XcUAJ_AJ‘LQJUAA)_AS“_\LP.\M_QLSU_& 10.7
UAIAQ_XMJ\ @) il 5\;\;3.«.\1.4.&—.44 Uu\ﬂ)—kmuh.\_\ ol L atiag
ul_.uuu_iau)l_ﬁ“ﬁ\d_hda_u.u A_ﬁjaﬂ\uhi)_uud\&d\umd_uu.\hj_ﬂa)l_ah

.cladial) oda

¥ 8 Al il ale Cany LS A ia guadl) Sl (e 3 p8Y) Alas o2 :10.8
088 (W) DA a1 5 Y i agi—adid S} o) Ly ) 1S S aga— )
agia O3 Ao Jguanll

19

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

+971 2 401 2454

www.cma.abudhabi

yaffairs



